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Despite Gains, Internet Not
Major Player as News Source

By Guido H. Stempel III and Thomas Hargrove

The increase in the use of the
Internet over the last few years has
been well documented. Stempel,
Hargrove and Bernt showed an in-
crease from 5.3 percent to 34.5 percent
between 1995 and 1999 in those using
the Internet four days a week or more.!
Pew Research has asked respondents
about “regular use” several times and
found an increase from 41 percent in
1996 to 71 percent in 2002.2

As the daily use of the Internet has
approached the daily use of newspa-
pers, it has been widely assumed that
the Internet was challenging the news-
paper as a news medium

However, the evidence on this is
mixed. Pew Research reported that in
2000, while 68 percent of the respon-
dents reported using the Internetregu-
lar, only 42 percent said they used it to
get news three or more times a week,
and only 12 percent used it to get news
in the daytime.® Two local studies
found that people were more likely to
use the print version than the online
version of a local newspaper.*

These studies leave unanswered
the question of to what extent Internet

users actually use the Internet to get
news. The purpose of this study is to
answer that question.

Method

The Scripps Survey Research Cen-
ter at Ohio University conducted a
survey of 946 randomly selected re-
spondents between January 20 and
January 30, 2003. Telephone numbers
were selected randomly, and then a
respondent was selected randomly in
eachhousehold reached. Interviewing
was done by student employees of the
center.

Respondents were asked about use
of television news, newspapers, the
Internetand the Internet fornews. They
were asked how many daysin the past
week they had used each. They also
were asked for basic demographic in-
formation.

Results

Table 1 shows thattelevisionnews
and newspapers are still ahead of the
Internetin daily use. Yet, the use of the

Stempel is director of the Scripps Survey Research Center at Ohio University.
Hargrove is a reporter for the Scripps Howard News Service.
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Internet fornewslags
farbehind. While 68.6
percentof ourrespon-
dents had used the
Internet at least one
day in the past week,
only 41.1 percent had
used it to get news.
Furthermore, when
welook at the figures
for4-7days, whichwe

Table 1

Television News
Daily Newspaper
Internet

N=946

How Many Days Respondents Used Media, in Percent

News from Internet

Differences 8.4 percent or larger are statistically significant.

0 1-3days  4-7 days
7.2 23.2 80.7
155 235 61.0
314  17.0 51.6
57.8 16.1 25:1

S|

consider the regular
users, use of Internet for news lags far
behind. The percentage getting news
from the Internet four to seven days,
which we consider regular use, is half
those who used the Internet. It is also
Jess than a third the percentage that
used TV news and less than half the
percentage who used anewspaper that
often.

Table 2, which shows the percent-
age using media four days or more a
week, has a different pattern in use by
age than earlier studies did. It used to
be that those 18 to 34 were the heaviest
users of the Internet, but now it is
people between 35 and 54 years old.
For the 18 to 36 age group, use of the
Internetis greater than the use of news-
papers, butuse of the Internet fornews
is still far less than newspaper use.*

The pattern for newspapers and
television news use is the one that has
been found for years—the older people
are the more likely they are to use
these media. For the Internet, how-
ever, use by those 55 or older is much
less than for the other two age groups,
and only one person in eight in that
age group is using the Internet for
news. Note that Internet use is greater
than newspaper use for those 18 to 34
and 35 to 54, but when it comes to
news, the Internet is far behind news-

papers.
Conclusions

While the use of the Internet is
rising, it stillisnota major playerso far
asnewsisconcerned. Itlags bothnews-
papers and television news

Table 2

By Age, in Percent

Use of Media Four Days or More Per Week

Differences 8.4 percent or larger are statistically significant.

substantially as a source of
news. This is true because
many people who use the
Internetnever useitfornews.

S é§“§4 ?47"34 gg ’i”d P Internet use is now greater
elevision News . . o f

: or those 35 to 54 yearsof age
e - 4 L than for those O}Im er th§n
Internet 51.6 60.9 31.1 se young

News from Internet  27.2 33.9 12.5 that, and this holds for news
Total 275 366 305 as well. This in part prob-

ably reflects theincreased use
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of computers in the workplace. It also
is probably in part because those who
were less than 35 years old 10 or 15
years ago, when that group had the
highest Internet use, are now in the 35
to54age group. However, useby those
more than 55 years old lags far behind
use of the newspapers and television
news. Many in that age group simply
have the habit of getting news that
way, and it is still the most convenient
way for them to get it.
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